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Beyond saturation: Why retail
isn’t just a race to the bottom

Jack Stratten
Head of Trends
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Consumer + market trends: Saturation




% of customers shopping with more

60.97% 0 - -
60.1% — retailers than they did 5 years ago,
e 55.3% -
- by retail category
40.27% 28 6%
27.9%
14.87%
Travel Clothing/ Homewares/ Foodand  Healthand Entertain- Electrics/ Sport and DIY
footwear furniture grocery beauty ment mobile/laptop  leisure

www.insider-trends.com @insidertrends Source: Webloyalty, The Unfaithful Consumer, 2022
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The average customer interacts
with a brand across 20 different [ZIZeTN =0 =
channels L T e

.\"W b ’?

) :
: .
] s ‘
o ,
‘, . Z 5
As ' »
~

.:&

"

.‘; ',

Depop, Cadbury, Dolce & Gabbana, Chuu, Heinz, Detox Market, Coca-Cola, Gentle Monster, Kaws, Philipp

Plemn, HSBC, Louis Vuitton, Gucc, Stylenanda, Mini, Commes de Garcons, Minor Figures, Kellogg's
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A_II Women Men Kids Jewelry Bags Hom
+/ Free shipping for you Time-limited offer \
13 million sellers on its marketplace, 100
million active users Recommended # Deals db Best Sellers Blac

S6 billion revenue in its first year, 30-50%
cheaper than Amazon on like-for-like products

1pc Bathroom Shelf For Corne... Children's Press Joy Toys, Ed...

Delivery time between 6 and 20 days 8 bought 6 min ago W rted 5 stars 5 min ago

% % % % ¥ (26,965 % % % % ¥ (18,668)

)
£0.98 65K+sold @ £2.84 15k+sold @
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Amazon plans to launch discount
store in bid to fend off Temu and
Shein

KEY ® Amazon hosted a closed-door event for sellers in China, where it presented plans
POINTS for a new budget storefront that features low-cost apparel, home goods and other
|
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Of customers feel they see too much retail
advertising

O
6 4 O Of customers feel overwhelmed by
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Wolf & Badger

"We can't and don't want to
compete on range, so have
doubled down on curation.
And as we've reduced the
number of products online,
our revenue and profit has
grown.

The less product we
showcase, the better
everything sells’

WOLFBSDGER Qb

THE INDEPENDENT GIFT
SHOP

Welcome to our gift shop! Discover directional,

unique gn'ls that you won't tind anywhere ¢lse

. READ MORE

GIFTS FOR HER

AA & wolfandbadger.com C



Current Scason; WINTER 20
Next Release: 870 16H 51M has
Waiting List: OPEN

Join Waiting List

Sign up to our waiting list below, and
we'll let you know when a ledger
space becomes available.

Bl | MOBILE NUMBER, .. >

REGION: uUsa v [}

Free Shipping + Free Returns

A new model for perfumery. Natural, limited-
edition, blended in the English countryside.
Currantly full

01 Join our waiting list ‘

02 we'll text you if a space on the ledger
becomes available

02 Take up the space and we'll send you
our latest perfume

04 Thereafter, we'll blend you a bottle of
perfume for each season, delivered on
the solstice / equinox

NB: Each bottle is $129, and includes a
sample vial and free returns.

JOIN

Ffern, UK

Ffern X Katy Papineau #
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ACE YOUR SPF GAME
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Rapha Cycle Club,
100+ worldwide
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House of Rituals, Amsterdam
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Kama Ayurveda, London



WWe can help at every step of the way.
with two free Nursery Advice services.

Before baby arrives Baby's next steps

John Lewis, UK
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Be Your Best

| sales

Ng

1O annua

1l

£56 m

I

d story over sell

London

in 2017

d pricing

1se

1CE an

nny

Curation over choice

Founded
Polar

Serv

Tr

N
\



LYK®

Lyko, Stockholm







Final thoughts: The only way is up
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